
E-Commerce – Sustainable business model?

Description

Background  :-

The transaction of buying or selling online, commonly known as E-commerce has seen a
speedy growth within the buyers and sellers. The penetration of the internet has been sharp
for which, e-commerce has also stepped up.
The competition among the players of e-commerce also keeps on leveling up day by day.
With this drastic development of online buying and selling, the question of sustainability of
the business model of e-commerce remains.

Yes :-

Big online companies are investing heavy amounts on the e-commerce players. Research
on e-retailing says that there is ample of space left to explore in the e-commerce division;
the e-commerce does not seem to get hampered as far as investors are investing.
India has a high potential of sustaining the e-commerce business. The Indian e-commerce
is constantly on a rise in its part as more and more investors from foreign land shows up for
investing.
With the tech-swayed generation and the wildfire of the internet, mobile phones,
smartphones, tablets and other such electronic gadgets, e-commerce is now a long run
player in the present business model.
A new dimension in business will mean that more jobs and employments. A recent HSBC
report pointed out that e-commerce alone could create 12 million new jobs over a decade.
Thus, e-commerce has to be a sustainable model for the people to get paid off.
E-commerce provides a relief to the e-retailers from TV ads and gives shelter in online ads
which are also more vastly approachable to the new shoppers and gain credibility.

No :-

As the current business model is not very smooth and sustainable, there may come a time
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when focus of e-commerce players would shift to other issues like customer segmentation
for more profitability issues.
A few companies launch strategies of discounting and heavy spending on advertisements
for the profit factor. Instead of profits, they have been facing huge losses due to these
factors. The loss-making discounting strategy of e-commerce companies has been affecting
the entire retail sector.
In spite the high revenues being reported by most of the major e-retailers, some of them 
face big loses monetarily. Companies like Snapdeal, Flipkart & Jabong too are constantly
facing losses. These massive losses show that better and stronger business models are
required to be framed to carry on with e-commerce.

Conclusion :-

In the last couple of years, e-commerce has been developing rapidly. It has given a
completely new dimension to a customer. The e-commerce companies are striving and
competing against each other to give better experiences to customers as well as manufacturers.
The business models also keep developing along with the other factors related to e-commerce
for an overall upliftment in the business.
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Afterwords :- Feel free to comment your thoughts and opinions in the comments section below.
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